DFG WORKSHOP | Consumer Preferences, Consumer Mistakes, and

Firms' Response

8-9 September, 2026
Oeconomicum (HHU building 24.31), Universitatsstr. 1, 40225 Diisseldorf

Tuesday (08.09.2026)
09:25-09:30 Welcome
Session 1: Digital Markets
Chair: Markus Reisinger
09:30-10:15 Leon Musolff (Wharton School, University of Pennsylvania)

Sources of Market Power in Web Search: Evidence from a Field Experiment
10:15-11:00 Johannes Johnen (Université Catholique de Louvain)

Deceptive Counterfeits and Consumer Protection

11:00-11:30 Break

Session 2: Platforms

Chair: Ozlem Bedre Defolie

11:30-12:15 Heiner Schumacher (University of Innsbruck)
Platform Design, Consumer Behavior, and Market Power
12:15-13:00 Chiara Margaria (Yale University)

Recommender Systems and Self-Preferencing

13:00-14:30 Lunch



Senior Keynote

Chair: Christine Zulehner

14:30-15:30

15:30-16:00

Alessandro Gavazza (London School of Economics)

Bank Deposit Pricing in the Euro Area

Break

Session 3: Responsible Behavior

Chair: Andreas Grunewald

16:00-16:45

16:45-17:30

17:30-17:45

17:45-18:45
18:15-18:45

19:30

Mariana Carrera (Montana State University)

Do Physicians Follow the Golden Rule? Evidence and Implications from Physicians'
Self-Prescriptions

Marc Kaufmann (Central European University)

A First Welfare Theorem with Social Responsibility and its Limitations

Short break

PI Meeting

Junior Meeting

Dinner
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Wednesday (09.09.2026)

Session 4: Behavioral 10

Chair: Florian Heif}

09:15-10:00 Heiko Karle (Frankfurt School of Finance and Management)
Context Effects and Price Dispersion in Search Markets

10:00-10:45 Hester Zhang (IESE Business School, University of Navarra)
A Behavioral Approach to Durability Choice, New-product Introductions, and Planned
Obsolescence

10:45-11:15 Break

Session 5: Behavioral Trading

Chair: Markus Dertwinkel-Kalt

11:15-12:00 Katrin Godker (Bocconi University)

Trading Narratives

12:00-12:45 Lunch

Poster Session

12:45-14:00 Poster Session

Junior Keynote

Chair: Paul Heidhues

14:15-15:15 Lea Nagel (Harvard University)

Designing Simpler Mechanisms: Transparency & As-If Dominance

15:15- Reception



Posters

Children's Sophistication About Self-Control (Jill Amend)

Dynamic Consumer Demand at Large Scale (Anna Schmidt)

The Revealed Preference Approach to Time Risk (Clément Staner)

The Informational Content of Consumer Choice in Differentiated Product Markets (Johannes Kandelhardt)
Dynamic Charitable Giving (Zahra Sharafi)

Excuse-driven Present Bias (Flora Drucker)

Designing Deceptive Features for Lottery Sales: Experimental Evidence (Jan-Niklas Tiede)
Consumer Inertia and Switching Behavior (Moritz Schwarz)

Hope for the Best, Prepare for the Worst: Signal Anticipation and Ex-ante Belief Manipulation (Marta
Kozakiewicz)

When Wholesale Prices Fall Short: The RPM Problem Revisited (Nico Imenkamp)

Digital Advertising Auctions with Asymmetric Consumer Information (Rodolfo Alberto Salonia)

Raising Rival’s Quality Cost: Vertical Merger and Innovation Incentives (Panagiotis Kyriazis)



