
MW86: Financial Advice

Motivation

Because financial products and investment decisions are often complex, consumers often rely on
financial advisors. However, these intermediaries’ incentives do not necessarily align with customers’
incentives, particularly in the presence of commissions and kickbacks. In this course, we will study
the problems and trade-offs that may arise under such circumstances as well as how to potentially
solve or regulate them. Moreover, we will have a look at how financial professionals’ characteristics
compare to those of the general population.

The majority of available papers in this course are theoretical but there are also a few experi-
mental ones.

Prerequisites

Some knowledge of game theory is helpful. For empirical/experimental papers (if chosen), one
should also have a basic understanding of econometrics.

Examination

Seminar paper (10-12 pages) and presentation (20-25 minutes plus discussion)

Language

Whereas English is encouraged, students may prepare their paper and/or presentation in German
as well.
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study. Working Paper .

There is going to be a brief overview of the content of this and some other seminars in room S5 of
the Oeconomicum on April 26, 12:30-14:00. Attendance is voluntary.

Registration

There seem to be issues with the online registration, so please send me an email including your
matriculation number to sign up for the course.

Contact

Dr. Marco A. Schwarz
E-Mail: marco.schwarz@hhu.de
Please let me know if you have any questions, comments, or suggestions.
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