BW37: Information Asymmetries in Healthcare Markets

Motivation

Information asymmetries are prevalent in healthcare markets: Physicians often have a better un-
derstanding of a patient’s condition but they may also have financial incentives to recommend
one treatment over the other. Thus, patients cannot be certain to receive the right treatment.
Moreover, a moral hazard problem may arise when patients are insured.

In this seminar, we analyze the equilibrium outcomes in such markets, and which factors may
influence them. The majority of available papers in this course are theoretical but there are also a
few experimental ones.

Prerequisites

For some topics, a basic understanding of game theory will be helpful.

Examination

Seminar paper (10-12 pages) and presentation (20-25 minutes plus discussion)

Language

Whereas English is encouraged, students may prepare their paper and/or presentation in German
as well.
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Registration

As there have been issues with the online registration in the past, please send me an email including
your matriculation number to sign up for the course.

Contact

Dr. Marco A. Schwarz
E-Mail: marco.schwarz@hhu.de
Please let me know if you have any questions, comments, or suggestions.



